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GENERAL INSTRUCTIONS 

1. All questions are compulsory. Each question carries 1 mark. 

2. No cell phones, calculators, books, slide-rules, notebooks or written notes, etc. will 

be allowed inside the examination hall. 

3. You should follow the instructions given by the Centre Superintendent and by the 

Invigilator at the examination venue. If you violate the instructions, you will be 

disqualified. 

4. Any candidate found copying or receiving or giving assistance in the examination 

will be disqualified. 

5. The Question Booklet and the OMR Response Sheet (Answer Sheet) would be 

supplied to you by the Invigilators. After the examination is over, you should hand 

over the OMR Response Sheet and Question Booklet to the Invigilator before 

leaving the examination hall. Any candidate who does not return the OMR 

Response Sheet will be disqualified and the University may take further action 

against him/her. 

6. All rough work is to be done on the question paper itself and not on any other 

paper. Scrap paper is not permitted. For arriving at answers you may work in the 

margins, make some markings or underline in the test booklet itself. 

7. The University reserves the right to cancel the result of any candidate who 

impersonates or uses/adopts other malpractices or uses any unfair means. The 

University may also follow a procedure to verify the validity of scores of all 

examinees uniformly. If there is substantial indication that your performance is not 

genuine, the University may cancel your result. 
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How to fill up the information on the OMR Response Sheet 

(Examination Answer Sheet) 

1. Write your complete Enrolment No. in 10 digits. This should correspond to the 

enrolment number indicated by you on the OMR Response Sheet. Also write your 

correct name, address with pin code in the space provided. Put your signatures on 

the OMR Response Sheet with date. Ensure that the Invigilator in your 

examination hall also puts his signatures with date on the OMR Response Sheet at 

the space provided. 

2. On the OMR Response Sheet student’s particulars are to be filled in by blue/black 

ball pen also. Use blue/black ball pen for writing the Enrolment No. and 

Examination Centre Code as well as for blackening the circle bearing the correct 

answer number against the serial number of the question. 

3. Do not make any stray remarks on this sheet. 

4. Write correct information in numerical digits in Enrolment No. and Examination 

Centre Code Columns. The corresponding circle should be dark enough and should 

be filled in completely. 

5. Each question is followed by four probable answers which are numbered (1), (2), (3) 

and (4). You should select and show only one answer to each question considered by 

you as the most appropriate or the correct answer. Select the most appropriate 

answer. Then by using blue/black ball pen, blacken the circle bearing the correct 

answer number against the serial number of the question.  

6. No credit will be given if more than one answer is given for one question. Therefore, 

you should select the most appropriate answer. 

7. You should not spend too much time on one question. If you find any particular 

question difficult, leave it and go to the next. If you have time left after answering 

all the questions, you may go back to the unanswered question. 

8. There is no negative marking for wrong answers. 
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1. On which of the following did Denis McQuail’s concept of communication focus on ? 

(1) Cultural transmission (2) Surveillance 

(3) Commonality (4) Non-formal education 

2. Which of the following is not a barrier to effective communication ? 

(1) Mental distraction (2) Political motivation 

(3) Message disruption (4) Unknown source 

3. Which of the following best describes data journalism ? 

(1) Study of data to create new knowledge 

(2) Study of knowledge related data for business 

(3) Study of extraction of data from relevant or irrelevant sources 

(4) Study of extraction of knowledge from data 

4. Which role of receiver is identified in Westley and McLean’s model of 

communication ? 

(1) Environmental (2) Behavioural 

(3) Gatekeeper (4) Advocacy 

5. Which of the following is not a part of strategic communication ? 

(1) Group discussion (2) Blogging 

(3) Events (4) Advertising 

6. When receivers understand different meanings from the same message, what is 

such a message considered as ? 

(1) Connotative (2) Denotative 

(3) Contrived (4) Polysemic 

7. Who is popularly known as the “father of Indian Press” ? 

(1) Raja Ram Mohan Roy (2) Bal Gangadhar Tilak 

(3) James Augustus Hicky (4) Mohan Das Karam Chand Gandhi 
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8. Which scaling technique is appropriate for measuring bipolar attitudes ? 

(1) Guttman Scaling (2) Semantic Differential 

(3) Likert Scaling (4) Nominal Scaling 

9. Which was the first multilingual news agency in India ? 

(1) Samachar Bharti (2) Hindustan Samachar 

(3) PTI Bhasha (4) Univarta 

10. Which of the following can be categorised as hard news ? 

(1) Spot news (2) Sensationalised video 

(3) Uncensored news (4) Featurised news 

11. In advertising research, when the brain activity is monitored during exposure to a 

TV commercial to measure the level of interest and involvement by a viewer, the 

method is called : 

(1) Pupilometer test (2) Galvanic Skin response 

(3) Brain wave analysis (4) Emotional response analysis 

12. While measuring the effectiveness of internet advertising, what do you understand 

by active reach ? 

(1) The number of times a file is requested from an internet site. 

(2) The number of times a particular page is assessed during the measurement 

period. 

(3) It includes anyone who went to a site during the reporting period. 

(4) The percentage of active web users who went to a specific site during the 

reporting period. 

13. Which of the following strategically important concepts result in raising employee 

morale and increasing customer trust ? 

(1) Cultural association of a brand (2) Building brand equity 

(3) Corporate philanthropy (4) Brand differentiation 
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14. The duration spent on each client when multiplied by the salary of the resource 

yields : 

(1) The human resource analysis (2) Business analysis 

(3) Cost benefit analysis (4) Time cost analysis 

15. What is the process of managing business processes to produce an overall positive 

impact on society called ? 

(1) Image building (2) PR 

(3) CSR (4) Marketing 

16. Which of the following social scientists suggested the pyramid model of PR  

research ? 

(1) Mc Namara (2) Cutlip 

(3) Lindermann (4) Watson 

17. What is the research which is conducted by programme implementers to define the 

problem that a programme aims to tackle through communication intervention 

called ? 

(1) Formative research (2) Summative research 

(3) Research analysis (4) Primary research 

18. According to Lazarsfeld and Merton, the mass media reinforce : 

(1) Political ideologies (2) Economic policies 

(3) Social norms (4) Religious ideas 

19. The Inoculation theory states that : 

(1) Repeated exposure to media messages desensitises the audience to their 

existing beliefs 

(2) Audience gets gratified from exposure to media 

(3) Media influence is unidirectional 

(4) Mass media has motivational appeal 
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20. The gain knob in an audio mixer has the following function : 

(1) It increases the volume of the input mic. 

(2) It increases the noise. 

(3) It increases the frequency. 

(4) It increases the base in a sound. 

21. Digital radio standard practised across Europe for Radio services is known as : 

(1) Podcast (2) FM transmission 

(3) AM transmission (4) DAB (Digital Audio Broadcast)  

22. A voice over in a video is : 

(1) Diegetic (2) Non-diegetic 

(3) Surround Sound (4) 3D 

23. Shortwave radios can be used for : 

(1) Catching frequencies from near distances 

(2) Catching frequencies from very far locations 

(3) Communicating with walkie talkies 

(4) Interfering in mobile communication 

24. A radio program which can be shared via internet is also called : 

(1) Internet Radio (2) Digital Broadcast 

(3) Podcast (4) Audio File 

25. Zolly shot, which is a combination of zoom and dolly shot, was first used by which 

film maker ? 

(1) Gregg Toland (2) Alfred Hitchcock 

(3) Steven Spielberg (4) Orson Welles 

26. Simulcam is the computer aided technique of : 

(1) Broadcasting while shooting 

(2) Merging graphics while shooting video 

(3) Editing while shooting video 

(4) Shooting with two cameras simultaneously 
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27. In an L cut in a video : 

(1) The picture changes but audio continues 

(2) The audio stops but picture stays 

(3) Both audio and video change 

(4) A digital effect is put 

28. Who is popularly known as the founding father of semiotics ? 

(1) Christian Metz (2) Ferdinand de Saussure 

(3) Jean Baudrillard (4) Roland Barthes 

29. Magic bullet theory is propounded in : 

(1) Structuralism (2) Behaviorism 

(3) Commodification (4) Technological determinism 

30. Which of the following is not a citation style ? 

(1) APA (2) Chicago 

(3) MLA (4) Oxford 

31. Research done and published outside traditional commercial and academic 

platforms is known as : 

(1) Grey literature (2) Dissertation 

(3) Research paper (4) Research report 

32. Open access publishing means : 

(1) Distributing academic work online, free of cost 

(2) Removal of copyright 

(3) Free of cost publishing 

(4) Plagiarism free 

33. Which of the following is not a type of research ? 

(1) Exploratory (2) Constructive 

(3) Descriptive (4) Deconstructive 
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34. Measures of centrality do not include : 

(1) Mean (2) Median 

(3) Mode (4) Average 

35. Which one of the following is not a type of non-probability sampling ? 

(1) Convenience sampling (2) Quota sampling 

(3) Purposive sampling (4) Snowball sampling 

36. Who wrote ‘The Gutenberg Galaxy’ ? 

(1) Dennis McQuail (2) Marshall McLuhan 

(3) Douglas Adams (4) Johannes Gutenberg 

37. The Cultivation Theory by George Gebner emphasises on : 

(1) Heavy viewers and light viewers (2) Mainstreaming and dissonance 

(3) Resonance and selective processes (4) Dependency of the medium 

38. Noam Chomsky is associated with the concept of : 

(1) Flak (2) Global village 

(3) Opinion Leader (4) Technology 

39. Who among the following has worked extensively on Public Sphere ? 

(1) Walter Lippmann (2) Lazarsfeld 

(3) Habermas (4) Berelson 

40. Media Framing theory was developed by : 

(1) Westley and McLean (2) Erving Goffman 

(3) Daniel Lerner (4) G. Tuchman 

41. A study in which the same sample is measured at different points in time is 

referred to as : 

(1) Causal studies (2) Panel studies 

(3) Factorial studies (4) Descriptive studies 
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42. The World Association of Community Radio was launched in : 

(1) Sri Lanka (2) Canada 

(3) Brazil (4) Argentina 

43. R. A. Fisher developed which of the following statistical tests ? 

(1) Chi-Square test (2) ANOVA 

(3) F-test (4) Z test 

44. The correct sequence of adopters of innovation is : 

(1) Laggards, Early Adopters, Early Majority, Late Majority, Innovators 

(2) Innovators, Early Adopters, Early Majority, Late Majority, Laggards 

(3) Early adopters, Laggards, Early Majority, Innovators, Late Majority 

(4) Innovators, Early Adopters, Late Majority, Early Majority, Laggards 

45. When a series of shots are edited into a sequence, it is called : 

(1) Collage (2) Flashback 

(3) Long take (4) Montage 

46. Doordarshan and AIR were separated on the recommendations of : 

(1) Joshi Committee (2) Chanda Committee 

(3) Verghese Committee (4) Sachchar Committee 

47. Yakshagana is the folk dance of : 

(1) Kerala (2) Karnataka 

(3) Assam (4) Odisha 

48. The study of virtual communities is known as : 

(1) Descriptive study (2) Experimental research 

(3) Netnography (4) Field study 
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49. What is the term for the technique of using data and technology to personalise ads 

for individual users ? 

(1) Targeted marketing (2) Mass marketing 

(3) Viral marketing (4) Guerilla marketing 

50. In advertising, what is the purpose of conducting A/B testing ? 

(1) Measuring the impact of billboards 

(2) Testing the effectiveness of two different ads 

(3) Evaluating the cost of advertising campaigns 

(4) Assessing the emotional appeal of advertisements 

51. Which key performance indicator (KPI) is often used to measure the success of 

social media advertising campaigns ? 

(1) Click-through rate (CTR)  (2) Television ratings (TVR)  

(3) Print circulation (4) Radio reach 

52. In brand management, what is the primary purpose of a brand style guide ? 

(1) Ensuring brand consistency in all communications 

(2) Boosting brand innovation 

(3) Maintaining market share 

(4) Monitoring competitor brands 

53. Which persuasive media approach involves sending personalised promotional 

materials directly to potential customers ? 

(1) Content marketing (2) Guerrilla marketing 

(3) Direct marketing (4) Viral marketing 

54. The “RACE” model is a strategic framework commonly used in Public Relations. 

What does “RACE” stand for ? 

(1) Research, Analysis, Communication, Evaluation 

(2) Reputation, Audience, Communication, Engagement 

(3) Response, Awareness, Crisis, Engagement 

(4) Relationships, Advocacy, Crisis, Effectiveness 
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55. A model argues that information flow to a group is filtered through a series of 

opinion leaders before reaching its intended audience : 

(1) Two-step flow model (2) Three-step flow model 

(3) Multi-step flow model (4) Multiplier effect model 

56. Preconceived beliefs about the characteristics of a group is referred as : 

(1) Prejudice (2) Stereotype 

(3) Racism (4) Hegemony 

57. The process of automated techniques used to extract buried or previously unknown 

pieces of information from large data bases refers to : 

(1) Information mining (2) Data mining 

(3) Communication mining (4) Media mining 

58. Who proposed the Spiral of Silence model of public opinion in 1974 ? 

(1) Elizabeth Noelle-Neumann (2) Warren Weaver 

(3) Kurt Neuwirth (4) Andrew Hayes 

59. Framing refers to the process by which the : 

(1) media place an information into frame 

(2) media place a news story into frame 

(3) media place an event into frame 

(4) All the above 

60. In statistical measurement, a level of measurement in which the discrete 

classification of data in which subjects are merely allocated, is called : 

(1) Ordinal data (2) Nominal data 

(3) Interval data (4) Ratio data 

61. How many scales are commonly used in Likert scale ? 

(1) 5 or 7 (2) 6 or 8 

(3) 7 or 9 (4) 8 or 4 



 

PHDJMC ( 12 )   (P-4) 

62. A commonly used statistical tool to compare the observed data to data theoretically 

expected is called : 

(1) t-Test (2) Chi-Square Test 

(3) Analysis of Co-variance (4) Linear Correlation 

63. A variety of data sources are used in one study is known as : 

(1) Data Triangulation (2) Regression 

(3) Standard deviation (4) Analysis of Co-variance 

64. Deductive research process is generally used in : 

(1) Quantitative research methods (2) Qualitative research methods 

(3) Multivariate research methods (4) Non-variate research methods 

65. Empirical based social science research needs : 

(1) Field data (2) Laboratory data 

(3) Secondary data (4) Digital data 

66. A hypothesis that states that there is no significant difference between specified 

populations is referred as : 

(1) Relational hypothesis (2) Causal hypothesis 

(3) Null hypothesis (4) Associative hypothesis 

67. In a theory, an explanatory variable which is not directly observable is : 

(1) Contacts (2) Intelligence 

(3) Constructs (4) Concepts 

68. The main essence of Noam Chomsky’s Manufacture of Consent is : 

(1) media plays as a propaganda tool for private commercial conglomerates 

(2) media plays as a propaganda tool for multilateral funding agencies 

(3) media plays as a propaganda tool for the interests of the power elite 

(4) media plays as a propaganda tool for the interests of civil society 
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69. Eric Eisenberg’s model of communication centres on : 

(1) Avatar (2) Second Life 

(3) Identity (4) Profile 

70. Who invented the term cyberspace ? 

(1) Norbert Wiener (2) Peter Miller 

(3) James Ethema (4) William Gibson 

71. Within the intricate dynamics of a democracy, how would you articulate the 

nuanced role of the fourth estate ? 

(1) Facilitating executive transparency 

(2) Serving as a mechanism for legislative checks and balances 

(3) Engaging in judicial scrutiny and interpretation 

(4) Functioning as an autonomous and vigilant media watchdog 

72. Who among the following said, “Mass media are magic multipliers” ? 

(1) Elihu Katz (2) Paul Lazarsfeld 

(3) Marshall McLuhan (4) Wilbur Schramm 

73. Who looks after the collaborative efforts and functions of various international 

organisations for global development ? 

(1) Government Agencies and Institutions in Development 

(2) Financial and Non-Financial Institutions in Development 

(3) Multilateral International Agencies 

(4) United Nations Agencies in Development 

74. Which dimension of development is likely to focus on the evolution of political 

systems and institutions within a society ? 

(1) Human Development (2) Sustainable Development 

(3) Political Development (4) Economic Development 
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75. In the context of development, what does “Human Development” primarily focus on 

improving ? 

(1) Economic indicators (2) Social well-being and education 

(3) Political institutions (4) Environmental sustainability 

76. What is the primary purpose of “Monitoring and Evaluation” in development 

research ? 

(1) Introduction to research basics 

(2) Implementing development projects 

(3) Assessing progress and effectiveness 

(4) Applying research methods in development contexts 

77. Which term is closely associated with involving citizens in decision-making 

processes, as discussed in the provided text ? 

(1) Participatory Democracy (2) Mass Media 

(3) Alternative Media (4) Traditional Media 

78. In which phase of development research is the systematic gathering of information 

emphasised ? 

(1) Basics of Development Research (2) Methods of Development Research 

(3) Development Research Application (4) Monitoring and Evaluation 

79. Which paradigm of development emphasises economic factors as the primary 

measure of progress ? 

(1) Human Development 

(2) Sustainable Development 

(3) Change, Modernisation, and Development 

(4) Economic Development 



 

PHDJMC ( 15 )   (P-4) 

80. Which paradigm critiques the Western-centric approach of development and 

emphasises cultural relationships and resource redistribution ? 

(1) Paradigm of ‘dependence’  

(2) Community media model 

(3) Paradigm of ‘another development’  

(4) Social marketing approach 

81. Which approach utilises commercial marketing tools and techniques to promote 

socially beneficial practices or products ? 

(1) Community media model 

(2) Consciousness model 

(3) Social marketing approach 

(4) Development Support Communication 

82. What is a key characteristic of development support communication ? 

(1) One-way communication (2) Focus on behaviour change 

(3) Solely entertainment-oriented (4) Limited community involvement 

83. What does “Bilateral International Agencies” likely refer to in the context of 

development ? 

(1) Institutions focusing on a single country’s development 

(2) Global financial organisations 

(3) Non-governmental organisations 

(4) United Nations Agencies 

84. In the Participatory Communication Approach, what is considered imperative for 

participation ? 

(1) Technological advancement (2) Empowerment of receivers 

(3) Advocacy campaigns (4) Policy monitoring 
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85. What does the term “Creative Commons” refer to in the context of intellectual 

property and content licensing ? 

(1) A company specialising in advertising and marketing. 

(2) A legal framework for protecting copyrighted material. 

(3) A licensing system that allows creators to share their work with specific usage 

permissions. 

(4) A type of artistic expression not governed by copyright laws. 

86. In the research process, which overarching concept aligns with the principle that 

researchers are concerned with what is observable and potentially measurable ? 

(1) Literature Review (2) Empirical Research 

(3) Drawing Conclusions (4) Peer Review and Publication 

87. Which one of the following statements correctly describes a key distinction between 

pure and applied research ? 

(1) Pure research is more concerned with immediate practical applications, while 

applied research focuses on theoretical exploration. 

(2) Pure research seeks to advance fundamental knowledge without immediate 

practical applications, while applied research aims to solve practical problems. 

(3) Both pure and applied research are primarily focused on theoretical 

advancements. 

(4) Pure research is limited to laboratory settings, while applied research is 

conducted in real-world contexts. 

88. What is one of the advantages associated with formative research ? 

(1) Formative research is time-consuming and delays the overall research 

process. 

(2) Formative research provides valuable insights early in the research process, 

guiding the development of effective interventions or strategies. 

(3) Formative research is primarily concerned with finalising research findings 

rather than exploring initial ideas. 

(4) Formative research is only relevant for quantitative research designs. 
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89. Why is a thorough review of literature considered crucial in the research process ? 

(1) It helps identify gaps and build on existing knowledge. 

(2) It allows for the exclusion of anecdotal evidence to support the research. 

(3) It adds complexity to the research design. 

(4) It ensures that the research remains isolated from prior academic discussions. 

90. Identify the key elements that differentiate a research statement involving a 

prediction (hypothesis) from one involving direction (research question) : 

(1) The use of specific language and the length of the statement 

(2) The formulation as a question and the inclusion of variables 

(3) The testability of the statement and providing a clear, expected outcome 

(4) The inclusion of background information and the level of detail in the 

statement 

91. In the context of a communication study, what term refers to the discrepancy 

between the characteristics of the sample and the population it represents ? 

(1) Sampling error (2) Sampling frame 

(3) Sampling design (4) Sampling technique 

92. Which of the following is not a part of a still camera ? 

(1) Aperture (2) Image Sensor 

(3) ISO (4) Fill Light 

93. Lenses with fixed focal length are called ...................... . 

(1) Prime lenses (2) Zoom lenses 

(3) Telephoto lenses (4) Photographic lenses 

94. In photography ISO is related to ....................... . 

(1) Size of aperture (2) Focal length 

(3) Speed of shutter (4) Sensitivity of image sensor to light 
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95. Which of the following is not an element of photographic composition ? 

(1) Line (2) Space 

(3) 180-degree rule (4) Texture 

96. Which of the following are primary colours in Additive Colour Model ? 

(1) RGM (2) RGB 

(3) CMY (4) RGY 

97. When did radio broadcasting start in India ? 

(1) 1935 (2) 1957 

(3) 1923 (4) 1945 

98. Who operates public broadcasting in India ? 

(1) Prasar Bharati (2) NDTV 

(3) Aaj Tak (4) Lok Raj 

99. TRAI stands for ....................... . 

(1) Television Regulatory Authority of India 

(2) Telecom Regulatory Authority of India 

(3) Telecom Regulatory Auditor of India 

(4) Telecom Renter Authority of India 

100. SITE stands for ....................... . 

(1) Satellite Instructional Television Export 

(2) Satellite Industrial Television Experiment 

(3) Satellite Instructional Telecom Experiment 

(4) Satellite Instructional Television Experiment 
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1. lHkh iz'u vfuok;Z gSaA izR;sd iz'u 1 vad dk gSA 

2. ijh{kk d{k ds vanj lsyQksu] dSydqysVlZ] iqLrdsa] LykbM&:Yl] uksVcqDl ;k fyf[kr uksV~l] bR;kfn ys 

tkus dh vuqefr ugha gSA 

3. vkidks ijh{kk LFky ij dsanz O;oLFkkid o fujh{kd ds }kjk fn, x;s funsZ’kksa dk vuqikyu djuk gksxkA 

,slk u djus ij vkidks v;ksX; ?kksf”kr fd;k tk,xkA 

4. dksbZ ijh{kkFkhZ udy djrs ;k djkrs gq, idM+k tkrk gS rks mls v;ksX; ?kksf”kr dj fn;k tk,xkA 

5. vkidks fujh{kd }kjk iz’u&iqfLrdk rFkk vks- ,e- vkj- mŸkj i=d iznku fd;k tk,xkA ijh{kk lekIr gks 

tkus ds i’pkr~] ijh{kk d{k NksM+us ls igys vks- ,e- vkj- mŸkj i=d rFkk iz’u&iqfLrdk dks fujh{kd dks 

lkSai nsaA fdlh ijh{kkFkhZ }kjk ,slk u djus ij mls v;ksX; ?kksf”kr dj fn;k tk,xk rFkk fo’ofo|ky; 

mlds f[kykQ vkxs dk;Zokgh dj ldrk gSA 

6. lHkh jQ dk;Z iz’ui= ij gh djuk gS] fdlh vU; dkxt ij ughaA LØSi isij dh vuqefr ugha gSA mŸkj 

nsrs le; vki mŸkj&iqfLrdk esa gh gkf’k;s dk iz;ksx dj ldrs gSa] dqN fu’kku yxk ldrs gSa ;k js[kkafdr 

dj ldrs gSaA 

7. fo’ofo|ky; dks ;g vf/kdkj gS fd fdlh ijh{kkFkhZ }kjk vuqfpr O;ogkj ;k vuqfpr lk/kuksa dk iz;ksx 

djus ij mlds ifj.kke dks jí dj nsA fo’ofo|ky; dks Hkh pkfg, fd og lHkh ijh{kkfFkZ;ksa ds vadksa dh 

tk¡p ,dleku :i ls djsA ;fn dgha ls ,slk fn[kkbZ nsrk gS fd vkidk fu”iknu mfpr ugha gS] rks 

fo’ofo|ky; vkids ifj.kke jí dj ldrk gSA 
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1. 10 vadksa esa viuk iw.kZ vuqØekad fy[ksaA ;g vuqØekad vks- ,e- vkj- mŸkj i=d ij vkids }kjk Mkys x, 

vuqØekad ls feyuk pkfg,A fn, x, LFkku esa viuk lgh uke] irk Hkh fiu dksM lfgr fy[ksaA 

vks- ,e- vkj- mŸkj i=d ij frfFk lfgr vius gLrk{kj djsaA ;g lqfuf’pr dj ysa fd vkids ijh{kk d{k 

esa fujh{kd us Hkh nh xbZ txg ij frfFk lfgr vks- ,e- vkj- mŸkj i=d ij gLrk{kj dj fn, gaSA 

2. vks- ,e- vkj- mŸkj i=d ij ijh{kkFkhZ dk fooj.k uhys@dkys cky isu }kjk Hkjk tkuk pkfg,A vuqØekad 

o ijh{kk dsanz dwV fy[kus o lkFk gh iz’u ds Øekad ds lkeus lgh mŸkj&la[;k okys xksys dks dkyk djus 

ds fy, Hkh uhys@dkys cky isu dk iz;ksx djsaA 

 3. bl i=d ij dksbZ vokafNr fu’kku u yxk;saA 

4. vuqØekad rFkk ijh{kk dsanz dwV LraHk esa lgh lwpuk vadksa esa fy[ksaA laxr xksys dks iw.kZr% xgjk djsa rFkk 

iw.kZ :i ls HkjsaA 

5. izR;sd iz’u ds pkj laHkkfor mŸkj gSa ftUgsa ¼1½] ¼2½] ¼3½ o ¼4½ }kjk n’kkZ;k x;k gSA vkidks buesa ls 

lokZf/kd mfpr mŸkj dks pqudj n’kkZuk gSA lokZf/kd mfpr mŸkj dks pqudj uhys@dkys cky isu ls iz’u 

ds Øekad ds lkeus lgh mŸkj okys xksys dks dkyk djsaA  

6. ,d ls vf/kd mŸkj gksus ij dksbZ vad ugha  feysxkA blfy, lokZf/kd mfpr mŸkj dks gh pqusaA 

7. ,d iz’u ij vf/kd le; er [kpZ dhft,A ;fn vkidks dksbZ iz’u dfBu yx jgk gks] rks mls NksM+dj 

vxys iz’u dks gy djus dk iz;kl dhft,A ckn esa le; cpus ij ml NksM+s gq, iz’u dk mŸkj ns ldrs 

gSaA 

8. xyr mŸkjksa gsrq dksbZ _.kkRed vadu ugha gksxkA 
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99. TRAI

(1) Television Regulatory Authority of India (

(2) Telecom Regulatory Authority of India (

(3) Telecom Regulatory Auditor of India (

(4) Telecom Renter Authority of India (

100. SITE

(1) Satellite Instructional Television Export (

(2) Satellite Industrial Television Experiment (

(3) Satellite Instructional Telecom Experiment (

(4)  Satellite Instructional Television Experiment (
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